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The magazine “Men’s Health” was originally published in 1987 by Hearst. The British magazine is one of the largest men’s magazine brands in the world, with 35 editions in 59 different nations. It is also the bestselling magazine for men on the newsstands of the United States of America. The magazine was authored by Mark Bricklin in the year 1986 in the US as a health magazine. However, the magazine was edited by Richard Dorment on the 26th of March 2018. Richard Dorment has been appointed as the chief editor of the Men’s Health magazine, the world men’s fitness and lifestyle magazine brand.
The original intended audience of the magazine was modern men. The magazine provides a lifestyle guide for modern men who thrive to success in all areas of their lives. It cuts across functional areas of a modern man such as mental wellbeing, functional fitness, science, nutrition, technology, grooming, and many other important aspects in a man. The magazine provides important tools men require to make their aspirations accessible. These tools provided in the magazine are generally male-oriented; hence its main audience is the modern man, (Cook, et al, 2014). 
Since its initial issue on newsstands 25 years ago, the world’s best-selling men's magazine has gone through many changes. Men's Health began as a risky notion, but it has now grown into a valued possession for Rodale, which also publishes Prevention, Women's Health, Runner's World, and Bicycling. It has 40 editions in 47 countries and a print readership of approximately 2 million copies, and thanks to its online presence, it has seen remarkable growth in recent years. “As Men's Health celebrates its 25th anniversary, we're giving a fresh perspective to this significant worldwide brand." The magazine was able to reach out to new readers thanks to the Internet. It drove the company's employees to reinvent themselves and explore new advertising projects. Advertisers' expectations were no longer met by traditional ad banners. They desired to be creative. They desired to be the owners of their ideas.
The magazine has created greater control over the physical, mental, and emotional lives of active, successful, and professional men in America. The magazine has created a men’s health foundation that connects the American man who is at risk to better health and wellbeing through education, collaboration, and advocacy, hence empowering and inspiring men to live longer, healthier and happier. The magazine has created a support base for the emotional; physical and psychological wellbeing of men, which was previously given less attention as a result of the notion that men are masculine. The American man has been not considered as same as the female counterpart who require wellness support, hence changing the gender-based American culture, (Lewington, et al, 2018). 
Although the publication of the magazine was paused earlier this year due to complications of the current coronavirus pandemic, I believe that it has a ground foundation that will ensure its continued success in the future. For instance, the Men's Health magazine has a circulation of roughly. 1,650,000 in the US and more than twice that number globally, which forms a strong audience base that supports the continued publication in the future. I believe the magazine will continue to seek out new and imaginative approaches to provide its content to its readers across all digital channels, without losing sight of what first drew men to the newsstand.
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